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Concrete Productlon Natlonally in 2022
TotaIUS Concrete Productlon WI|| exceed 400 OOl lOO

Iowa State Productlon(2022 through Q3) Vqume
forecast --over 7. 8m CUbIC yards up ~8% over PY

Forecast for 2023 .
PCA down 3 5% g “ﬁ ‘

it E FMI = down 2% (strong mfrastructure weak reS|dent|aI)-""
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Strong emphaS|s on Sustalnablhty and ReS|I|ency

-

Infrastrueture B|II funds to be released at more rapld rate - e

: . S i g I"I | fl ca nt p I". g ress m a d e at N RM CA

i

'""_..gCommunIcatlons between NRMCA and members a/e L
- community, code bodles obei e | S

- p-*’-“.-_Refreshlng all Educatlon Tra|n|ng and Certlflcatlon Programs';,._,'!‘fj-‘f’_j-_*",
;Dnver Retentlon and Recrwtment tools = March Iaunch ;
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Communlty Ot?treach Habltat for Human«lf.ty Program



érhq

Habitat

for Humanity®

47 PROJECTS IN 27 STATES
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BUILD wims

STRENGTH
Tuscaloosa, AL Joplin, MO
Paradise, CA Neosho, MO

Woodland Park, CO

Denver, CO
Hartford, CT
Athens, GA
Elwood, IL
Montgomery, IL
Des Moines, IA
Kansas City, KS
Baltimore, MD
Springfield, MA
Portland, ME
Grand Rapids, MI
Northfield, MN
Tupelo, MS

Missoula, MT
Lincoln, NE
Albuquerque, NM
Santa Fe, NM
Charlotte, NC
Harrisburg, PA
Charleston, SC
Sioux Falls, SD
Dallas, TX
Brigham City, UT
Pearisburg, VA
Gig Harbor, WA
Spokane, WA
Madison, WI




LOOKING AHEAD TO 2023 2o

HFH of Suffolk - Riverhead on Long Island
HFH Roanoke Valley - Roanoke City
HFH Heart of Wyoming - Casper, WY
HFH Energy Capital - Gillette, WY
t HFH Northern Virginia - Alexandria
9 9 ‘ HFH Rutland County - Vermont
‘ : ’ HFH Bulloch County - Statesboro, GA
Vo ‘ HFH Magic Valley - Twin Falls, Idaho
HFH of Kansas City - Missouri
2023 (possible) builds:
HFH Pensacola - Florida
' HFH Raritan Valley - Bedminster, NJ
HFH Tillamook - Oregon
HFH Benton County - Arkansas
. HFH Greater Indy - Indiana

HFH South Shore - Cohasset, MA
HFH Green Mountain - Williston, VT
f HFH Putnam County - Georgia
9‘ HFH Niagara - New York

HFH Las Vegas - Nevada

HFH Pemi Valley - Plymouth, NH

HFH Hawaii Island - Kona

HFH Lexington - Kentucky
HFH New Orleans - Louisiana

HFH Buckhannon River - West Virginia
HFH Montgomery County - Tennessee

Q

STRENGTH m Habitat

for Humanity®



. j'Workforce Shortages |
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'A,;Jf}'Ianatlorr & Interest Rates~ - o | |
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Build With Strength

Progress Report

1 2030 Goal: Increase market share of
. concrete in buildings to 35%

s
NRMCA




Build With Strength:
Market share for concrete

Share of Floor Area

All Story Heights 2030 Goal
50% O
35%
30%

2022 Progress

33%

10%

Source: Dodge Construction Data
0% *Excludes parking garages

Concrete —Steel —Wood Masonry




Build With Strength: lowa

% Market Share - All Story Heights LS EE o
60%
+352%
50% O
40% Wood
30% +1 %
20%
10%
0% T ~——
2016 2017 2018 2019 2020 2021 2022 Source: Dodge Construction Data
—Concrete —Steel —Wood —Masonry “Excludes parking garages




Ry

ConversionRate  Conversion Rate  Conversion Rate 7,}_:

B CONCRETE
§ CENTER

Prolects
Bonverted

WE CAN HELP YOU BUILD FOR A LIFETIME.




Advocate:
Change building codes in favor of concrete

mmmmm
2030 Goal

Energy 2 1

Structural 3 2 1 2 8 .I OO

Fire Safety 3 10 3 16

Green Building 4 2 3 6 15 AP LA [
Sound Attenuation 1 1 50
Resilience 1 1 1 3

11 10 15 14 50



Educate: Design and Build Community

New 2030 Goal

150,000

2022 Progress

72,782

LIFE CYCLE ASSESSMENT
OF CONCRETE BUILDINGS

a
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' Addltronal revenue has

 beengenerated '
: Vthrough Build wrth

- Strength over the

e course of the program
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B Why join NRMCA? el

- -Concrete Specifications -
- Concrete Durability
- Leadership
- RMC Supervisor
- Dispatcher = .

- State & Local ‘Adv’oca(_:'y._ :

~ Fire Codes -

- Bqulng Codes
- EPDs -

- - Financial Performance

o

P2P Initiative
NRMCA Lab \
Technical Publications

RMC-Research &

- Education Foundation

. .Industry Data Survey 3 - S et

- Annual-Compensation Survey o a S

- _Fleet Benchmarking Survey- . B s il e

- “Mixer Driver Recrunment & Retentlon Lt =4

Benchmarking SUTVeY? e e e e
Education . - Build with Strength oINS
Programs FE el - PaveAhead Sl aaien e e

NRMCA
Membership

"Regulatory & Envwonmental

Government - _Resiliency Tax Credlts .
Affairs - - Hours of Service

£ "Support Infrastructure :

Codes &
Standards

- NRMCA Safety: Certification
Plant Certifications - ., '
Personnel Certlflcatlons : ~

Certifications £y S \ P|ant Manager '

' - Sales Professiorial
- -+ Sustainability = -
- Delivery. Professmnal
- Technologlst

-~ 3 Research &

Engineering




How can the NRMCA help your organization?

ACCESS TO

0300 RAW MATERIALS
et %°.§'§2‘iff§$f$‘.'..‘§ NETWORKING
3.0 TRUCK DRIVERS - 7 steAby
ciu0Z LOBBYING GROWTH
Lok EDUCAI,!QW",! BENCHMARKING
@ & COORDINATION WiTH CONCRETE
O Z STATE ASSOCIATIONS PRICING
> TORT REFORM
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